Assignment: Traditional and Digital Marketing Channels 
As you explored in this week's Discussion, marketing channels are the means through which marketers reach customers. Many marketing channels are specific to digital marketing, including email, social media advertising, mobile apps, and e-stores. You may be so accustomed to various marketing channels that you do not consciously differentiate between those that are traditional marketing channels and those that are digital marketing channels. 

For this Application Assignment, you analyze how various marketing channels are used in either traditional or digital marketing, or in some cases, both.

To prepare
◦Review The Beginners Guide to SEO,  provided in this week's Learning Resources.
◦Review 21 Digital Marketing Trends & Predictions for 2015,  provided in this week's Learning Resources.
◦Review ZMOT Ways to Win Shoppers at the Zero Moment of Truth Handbook (2012),  provided in this week's Learning Resources.
◦Based on the Learning Resources or your own independent research, select an organization on which to focus for this assignment.
◦Consider how each of the following digital marketing tools relates to or can be combined with traditional marketing: ◾Pay Per Click (PPC) advertising
◾Search Engine Optimization (SEO)
◾Social advertising
◾Display advertising

◦Using the organization that you selected: ◾Find several examples of the organization traditional and digital marketing.
◾Identify at least 2 traditional and at least 2 digital channels being used in the organization's marketing. 
◾Explore how the organization is using various marketing channels.


Submit by Day 7 your 2- to 3-page (plus cover page in APA format) analysis of how the organization you selected uses traditional and digital marketing channels. Provide the following: 
◦The name and a brief description of the organization that you selected
◦At least 2 examples of how the organization uses traditional marketing and at least 2 examples of how the organization uses digital marketing, and the marketing channels used for each. Include an explanation of why each qualifies as an example of traditional or digital marketing.
[bookmark: _GoBack]◦Specific references to any sources, using APA format
